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PART A  : SHORT ANSWER QUESTIONS (20 MARKS) 
 
INSTRUCTION(S) : Answer all FOUR (4) questions. Write your answers in the Answer   
  Booklet(s) provided.  
    
 
Question 1 
 
Once a positioning has been decided, marketers could prepare the marketing mix strategies. 
List the FOUR (4) marketing mix strategies. 

(4 marks) 
 
 

Question 2 
 
Identify the FIVE (5) stages of marketing process. 

(5 marks) 
 

 

Question 3 
 
List FIVE (5) uncontrollable environment forces that affect organisation’s marketing decision. 

(5 marks) 
 

 

Question 4 
 
Briefly describe THREE (3) factors why organisational buyers are different compare to end-
users. 

(6 marks) 
 

 

 

END OF PART A 

 
 
 
 
 
 
 
 
 



Page 3 of 3 

 

PART B   : ESSAY QUESTIONS (80 MARKS) 
 
INSTRUCTION(S) : Answer all FOUR (4) questions. Write your answers in the Answer   
  Booklet(s) provided.  
    
 
Question 1 
 
Market segmentation divides a market into well-defined segments. Using relevant examples, 
explain the FOUR (4) bases of market segmentation. 

(20 marks) 
 
 
Question 2 
 
Illustrate how a marketing manager for a restaurant chain manages its products from the 
beginning until the end of the life cycle.   

(20 marks) 
 
 
Question 3 
 
Discuss why marketers need to determine their promotion objectives based on the FIVE (5) 
stages of buyer-readiness.  

(20 marks) 
 
 
Question 4 
 
Pricing adjustments are used for fine-tune the base price or list price of a product. These fine 
tuning strategies are short-run approaches that do not change the general price level. Examine 
FIVE (5) commonly used tactics of existing product pricing strategies in retail market. 

                                                                               (20 marks) 

 
  

 
END OF QUESTION PAPER 


